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Foods & Nutrition :
Food Product Development & Marketing
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Instructions : (1) Q. No. 1 is compulsory.

(2) Attempt any 2 from the rest Q. 2 to 5.

(3) Question no. 2 to 5 carry equal marks.
1 (a) Define marketing.
(b) Define new food products.
(c) What is screening ?
2 Discuss new food products.
3  Describe generation of new product ideas.

4  Explain objectives and criterion of screening.

5  Explain sensory evaluation and shelf life testing.
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